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Headquartered in Boca-Raton, Florida, Sticky Web, Inc. (SIKY.PK) is en-

gaged in marketing, commercializing, and licensing its Intellectual Property 

(IP) Portfolio. The Company currently has two issued patents (numbers 

6,631,400 and 6,771,291), four patent-pending technologies, and five regis-

tered names (Sticky Web ®, Sticky pad ®, Mail Wiz ®, Stick.E.Web ®, Get 

Sticky With It! ®). Sticky Web’s IP covers areas including bulk e-mail distri-

bution, developing and posting electronic documents, access to electronic 

documents, and electronic documents that provide e-commerce tools. The 

Company’s CEO , Thomas L. DiStefano III, is the inventor of the issued and 

pending patents. At the end of 1996, Sticky Web launched a website, 

www.theuptick.com, to provide online merchant banking and financial 

content. This website has successfully assisted several entrepreneurs and 

small business owners in distributing their company’s information for pub-

lic disclosure, introducing products and services, public relations and 

awareness, and to spark public and private funding opportunities. Details 

on the Company’s issued patents are as follows: 



Beacon Equity Research  

Sticky Web, Inc. (OTC: SIKY)                                                2                                             Initial Research Report 

June 12, 2006 Analyst:  Kris Goldcross, CFA 

www.BeaconEquityResearch.com  

• Patent Number 6,631,400 —Issued in October 2003, this patent, Mail Wiz ®, 

provides a method for managing bulk e-mail distribution. It protects the key 

elements of e-mail marketing including both the OPT-IN e-mail industry and 

illegal spam. The system contains different steps to lead to a logical and effi-

cient path, which a business should undertake for a successful OPT-IN email 

marketing and management enterprise. It includes steps for sending an e-

mail to a specific targeted list and then generates a report to help identify 

how many e-mails bounced or were received and opened. 

 

• Patent Number 6,771,291 — Issued in August 2003, this second patent, Sticky Pad®, provides a 

method for developing electronic documents that employ multiple display regions. It involves elec-

tronic document creation and online collaboration utilizing multiple display regions and display 

screens or windows. Sticky Web has also filed for a divisional application for this patent. 

 

Sticky Web’s pending patent applications include the following: 

 

• Methods for authoring, developing posting electronic documents. 

• Methods of moderating external access to an electronic document authoring, develop-

ment and distribution system.  

• Method for developing electronic documents and E-commerce tools that facilitate mar-

keting arrangements between multiple websites, web pages, and that provide E-

commerce features.      
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The key investment highlights associated with Sticky Web are as follows: 

 
• Licensing of Important Patent Licensing of Important Patent Licensing of Important Patent Licensing of Important Patent     

Sticky Web’s email patent 6,631,400 has immense marketing potential 

as it provides a solution for an evolving industry of OPT-IN e-mail 

marketing and management. The estimated cost of permission-based 

or OPT-IN email marketing is anticipated to grow to a multi-billion 

industry and is composed of hundreds of companies providing e-mail 

management and marketing solutions to clients.  Sticky Web has 

entered into an agreement with General Patent Corporation 

International (GPCI), a leading intellectual property firm, for the licensing of its proprietary bulk 

e-mail technology. In turn, GPCI has been contacting OPT-IN and bulk e-mail companies and is 

in the process of negotiating licensing terms.  

 
• Spam Fighting ProtocolSpam Fighting ProtocolSpam Fighting ProtocolSpam Fighting Protocol 

Sticky Web’s e-mail patent provides a business solution, which guarantees delivery and acts as 

an effective means to control spam. The Company believes that the principal means of fighting 

spam is to establish a true OPT-IN database of names to which emails can be delivered. In this 

context, the Company’s recent patent occupies a unique market position as it directly addresses 

the methodology of OPT-IN emails. Several companies are currently in the process of curtailing 

spam by raising the unit cost of e-mail messages. Given that spam is a major problem faced by 

individuals worldwide, the licensing of this patent is expected to generate significant revenues 

for the Company in the future.     

 
• Licensing of Patent Number 6,771,291Licensing of Patent Number 6,771,291Licensing of Patent Number 6,771,291Licensing of Patent Number 6,771,291    

Sticky Web has recently stated that the market for its second issued patent also holds immense 

market potential. The Company believes that this patent covers what is expected to become the 

standard tool for use in web creation and online collaboration. Additionally, the patent can also 

be used in message boards, chat rooms, and other online applications that utilize multiple 

windows or display regions.  

 

 Investment Considerations 
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• Filing of 15c2Filing of 15c2Filing of 15c2Filing of 15c2----11 Information Statement 11 Information Statement 11 Information Statement 11 Information Statement      

Sticky Web has recently filed a 15c2-11 with the Securities and Exchange Commission for the list-

ing of its stock on the Over-the-Counter Bulletin Board (OTCBB). We believe the listing of Sticky 

Web on the OTC Bulletin Board will lead to greater transparency and increased investor interest in 

the stock.   

 
• AcquisitionsAcquisitionsAcquisitionsAcquisitions  

Sticky Web is also expected to grow through acquisitions. The Company has 

recently signed agreements to acquire EResources, Inc. (in India) and Estrela 

Marketing Solutions, Inc. (in the U.S.).  EResources, Inc. currently generates 

$1.29 million in annual revenues and claims to have 195 million global OPT-

IN e-mail addresses. The Company offers its technology on ASP to plan, 

schedule, track, certify and guarantee e-mail marketing data management 

campaigns. Sticky Web has plans to adapt the 195 million global OPT-IN e-mail addresses and data 

base management technology of EResources, with its ASP technology. 

 

Estrela Marketing’s sales organization, existing client base and its cor-

porate campaign management skills are the main areas which would be 

utilized by Sticky Web after acquisition. The Company also plans to 

utilize Estrela’s sales and e-mail management set-up to push sales 

through its OPT-IN ASP to EResources’ global database. Estrela cur-

rently generates $2.3 million in revenues.  

 

The ASP and List Rentals have a $40 million yearly income potential. Sticky Web expects to gener-

ate revenue of approximately $24 million and $55 million for the years 2007 and 2008, respec-

tively, after the acquisitions are complete. 
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Sticky Web is an Intellectual Property firm pioneering e-mail management, web authoring, online se-

curity, online collaboration, and e-commerce technologies. E-mail marketing in today’s high technol-

ogy era is an extremely effective marketing tool with the capacity to drive sales to new heights. Email 

marketing software allows users to send out newsletters to their subscriber lists and track results. Stan-

dard features include mail-merge personalization, message scheduling, and bounce back handling.  

 

E-mail marketing is the process of sending out newsletters to specific subscriber lists on a daily, 

weekly, or monthly basis as specified. In this way, the emails can convert non-interested people into 

prospective customers and, subsequently, follow up on their status. E-mail marketing plays the role of 

an automated marketing staff making it an effective tool, which is both cost-effective and energy sav-

ing. This system also helps to build strong customer relationships. The subscriber list should be an 

OPT-IN list, whereby the customer requests for a newsletter with details of products and services that 

are offered. This request is made by filling out a form on the website, in person, or by making a pur-

chase. The benefit of this system is that only those who want to opt for it are included.  

 

When a spider is used to harvest e-mails from the Internet and then added as subscribers to a particu-

lar site, they are not OPT-IN customers. Those who send out spam opt for this 

method. Spam mail is a new hazard today. It blocks corporate networks and ISP 

mail servers, compelling both corporate and consumer e-mail users to spend a 

lot of time deleting unwanted information. These unsolicited e-mails often 

come in bulk filling the total capacity of the inbox, which leads to important 

mails bouncing back, or undelivered. According to an article in the New York 

Times, unsolicited e-mails now make up to 60% of the 25 billion e-mail mes-

sages each day.  

  

Forrester forecasts that e-mail marketing will soon become the most potent marketing tool and costs of 

e-mail marketing will continue to grow exponentially. It exceeded $7.3 billion in 2005. Jupiter Media 

Metrix’s forecasts are more optimistic, predicting growth to $9.4 billion in 2006. The OPT-IN e-mail 

industry in the U.S is made up of several companies both small and large scale including: InfoUSA, 

Inc.; Equifax, Inc.; Acxiom, Inc.; Omnicom Group, Inc; United Online, Inc.; and others. With the indus-

try growing at such rates, it is obvious that companies creating technologies relating to bulk e-mail dis-

tribution and the prevention of Sspam are likely to develop and prosper. Currently, the estimated size 

of the market for both of Sticky Web’s issued patents is over $10 billion. 

 Market and Competition 
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Sticky Web, a development stage company, has yet to begin generating profits and emerge from the 

red. The Company incurred operating losses of $0.20 million for the year ended December 2005. This 

figure shows a rise of 69% over last year’s figure of $0.12 million. This increase in loss was due to the 

rise of selling general and administrative expenses. As of December 2005, the Company recorded a 

working capital deficit of $0.18 million. The Company’s operating loss for fiscal years ending 2005 and 

2004 has been presented graphically below:  

 

 
 

Since the Company’s email patent is expected to drive its future earnings, we have compared the mar-

ket value of Sticky Web with other major players in the industry including: InfoUSA, Inc. (Nasdaq: 

IUSA); Equifax, Inc. (NYSE: EFX); Aptimus, Inc. (Nasdaq: APTM); Omnicom Group (NYSE: OMC); 

ValueClick, Inc. (Nasdaq: CLK); and United Online Ltd. (Nasdaq: UNTD).  The current price, market 

capitalization and price/sales of all the competing companies have been presented graphically below: 
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Current per share Trading 

Price 
Market Capitalization        

($ in million) Price/Sales multiple 

Sticky Web, Inc. (SIKY.PK) $0.16 $7.01                       0.30 

InfoUSA, Inc. (IUSA) $10.85 $598                       1.56 

Equifax, Inc. (EFX) $36.06 $4,640                       3.21 

Aptimus, Inc. (APTM) $6.60 $43                       2.71 

Omnicom Group, Inc. (OMC) $96.64 $16,490                       5.37 

ValueClick, Inc. (VCLK) $16.27 $1,670                       7.76 

United Online Ltd. (UNTD) $11.99 $770                       1.86 
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At the time of this report, Sticky Web’s shares closed at $0.22 (June 9, 2006), which is significantly 

higher than its 52-week low of $0.02, yet 75% lower than its peak of $.88 in the past 52 weeks. Licens-

ing of both the issued patents as well as recent acquisitions are expected to lead to a significant in-

crease in the stock price of Sticky Web.  For valuation purposes, we have attempted to value the stock 

of Sticky Web based on the firm’s expected price-to-sales multiple in relation to other similar firms.  

 

 

Management has provided a revenue and earnings forecast which suggest that Sticky Web is expected 

to generate $23,687,500 and $54,910,714.29 in revenue in 2007 and 2008, respectively.  Additionally, 

margins are expected to increase from 50.07% in 2007 to 52.37% in 2008.  Currently, the stock of Sticky 

Web is trading at a forward price-to-sales (P/S) multiple of 0.30x based on these numbers, whereas 

similar public trading companies are trading at an average P/S multiple of 3.75x.    Using the average   

P/S ratio of 3.75x as a benchmark, and then discounting this by 60% to compensate for the speculative 

nature and risks inherent with this firm , we arrive at our target price which values Stick Web at $.80 

per share. Given that the stock is currently trading at $0.22, our target price represents significant ap-

preciation from the current levels.   

 

Valuation 
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The management team of Sticky Web consists of the following personnel. 

Thomas L. DiStefano III 

CEO and Chairman 

Mr. Thomas L. Di Stefano III, the Chief Executive Officer and Chairman, founded Sticky Web in July 

1997. Prior to this, he was the President of TLD3 Investment Group Inc., a Company focused on the 

business and capital development of emerging companies. Mr. DiStefano invented the Company’s six 

pending patents as well as the Sticky Web®, Mail Wiz ®, and other technologies and business proce-

dures. From June 1991 to December 1992, he was a Series 7 and 63 Registered Representative. He re-

ceived his B.A. in Economics from Eastern Connecticut State University.  

 

 

Christopher L. Monteleone 

Vice President and Director 

 

Christopher Monteleone, Vice President and Director, co-founded the Company in 1997.  He was the 

Vice President of TLD3 Investment Group from 1994 to 1997.  Mr. Monteleone served as Sales Man-

ager at Bally’s Health and Fitness. From August 1991 to February 1993, he was a Series 7 and 63 Regis-

tered Representative. 

 

 

Management 
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Timothy D. Ladd 

Director 

 

Timothy D. Ladd became Director of the Company in June 1999. Prior to joining Sticky Web, he 

worked for a number of companies. Beginning in 1979, he served Belding Thread Group, Filtec Co Inc., 

New Bedford Thread Co, Inc, and Coates and Clark, respectively. Mr. Ladd received his M.B.A. in 

Marketing from Roosevelt University and a B.A. in Economics from Eastern Connecticut State Univer-

sity. 

 

 

Ray Johnston 

Director and CTO 

 

Mr. Ray Johnston, Chief Technical Officer, joined the Company in June 2001. Prior to this, he was the 

President of Digital Visions Technologies. From October 1991 to February 1994, he was a technology 

industry consultant working with IBM OS/2 systems. From July 1985 to October 1991, he worked for 

oil and gas construction and domestic security industries as an independent contractor. He served the 

Analytical Services for Gulf Oil Corporation as Director from January 1980 to July 1985. Johnston 

graduated with honors from the United States School of Applied Aerospace Sciences. He studied Elec-

tronics Technology at the University of Houston and Physics at Tennessee Technological University. 

 

 

Alex Patreski 

 

Software Architect 

 

Mr. Alex Petreski, Software Architect, joined the team at Sticky Web in 1999. He graduated from 

Kardelj University in Ljubljana, Slovenia, with a degree in Computer Science and Software Engineer-

ing. He developed a name for himself with his work in database and clustering technology, and he 

played a significant role in managing and leading the engineering team of the Company through its 

early stages. 

 

 

 

 Management (cont.) 
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Sticky Web is expected to generate significant revenue from the partnering and licensing of its issued 

patents. The Company has filed a patent application for four more technologies, which (if approved) 

would further cement its position in the industry. Additionally, Sticky Web is expected to record sig-

nificant growth in revenue and earnings on the back of the recent acquisitions of EResources, Inc. and 

Estrela Marketing Solutions, Inc.   
 

 Conclusion 
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 Disclaimer 

Beacon Equity Research (otherwise known as BER) is an independent research firm specializing in small and micro 

capitalization companies.  BER has no investment banking or consultation conflicts thereby minimizing the inherent 

conflicts of interest between the research analysts and the companies they cover.  BER is not a registered investment 

advisor or broker dealer.  No information in this report should be construed as an endorsement to either buy or sell 

any securities mentioned in this report.  The analyst(s) who prepared this report rely on publicly available informa-

tion which neither the analyst, nor BER, can guarantee to be error-free or factually accurate.  All conclusions in this 

report are deemed reasonable and appropriate by the author. The Private Securities Litigation Reform Act of 1995 

provides investors a “safe harbor” in regard to forward-looking statements.  To fully comply with the requirements 

of this law, BER cautions all investors that such forward-looking statements in this report are not guarantees of fu-

ture performance. Unknown risk, uncertainties, as well as other uncontrollable or unknown factors may cause actual 

results to materially differ from the results, performance or expectations expressed or implied by such forward-

looking statements.  Investors should exercise good judgment and perform adequate due-diligence prior to making 

any investment.  Ratings and price targets in this report should not be construed as recommendations or stock price 

predictors.  Readers of this report are urged to use due diligence in any purchase of security list herein.  Readers 

should consult the Company’s SEC filings as well as our initial report on the firm to better understand the inherent 

risks associated with this security. There may be many uncontrollable or unknown factors which may cause actual 

results to materially differ from the results, performance or expectations expressed or implied by such forward-

looking statements.  Investors should exercise good judgment and perform adequate due-diligence prior to making 

any investment.  Beacon Equity Research has been compensated $4,000 for enrollment in its research program di-

rectly by Silky Web. Inc., and expects to receive $1,000 per month for six months to cover ongoing marketing costs.   

 

All decisions are made solely by the analyst and independent of outside parties or influence.  
 

I, Kris Goldcross, CFA, the author of this report, certify that the material and views presented herein represent my 

personal opinion regarding the content and securities included in this report.  In no way has my opinion been influ-

enced by outside parties, nor has my compensation been either directly or indirectly tied to the performance of any 

security listed.  I certify that I do not currently own, nor will own and shares or securities in any of the companies 

featured in this report. 

 

Kris Goldcross completed the Chartered Financial Analyst program from the CFA Institute in August of 2005, and 

was awarded his CFA Charter in September 2005. Mr. Goldcross holds a bachelors degree in commerce and cur-

rently works for an Investment Banking Firm which specializes in a private wealth management. His work profile 

includes analysis and recommendation of stocks listed on the Indian stock market to clients on the basis of both 

technical as well as fundamental analysis. Mr. Goldcross primarily concentrates on the metal, banking and FMCG 

sectors of the Indian capital markets. He also has expertise in analyzing the movement in exchange rates and its 

likely impact on global commodity prices. In addition he is also responsible for analyzing macro-economic variables 

including inflation, money supply to forecast movements in interest rates.  
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